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THE FIRST 30 SECONDS 
The Science Behind Capturing and Holding Your Prospects’ Attention 

 
Course Description: 
 
If you can’t keep them on the phone, you’ll never get the quote. That’s the brutal truth 
behind outbound sales—and the reason the first 30 seconds of a call can make or break your 
success. 
 
This engaging, fast-paced course tackles one of the most frustrating challenges for insurance 
agents and staff: getting hung up on before the conversation even begins. Through humor, 
real examples, and hands-on exercises, Greg Gray introduces the “Hang-Up Disruptor GPS”—
a precise talk path designed to help agents build instant rapport, create curiosity, and reduce 
early hang-ups by up to 50%. 
 
Agents will learn to break out of the robotic, rushed approach that sends red flags to 
prospects, and instead leverage authentic tone, personalized questions, and strategic 
phrasing to buy more time, build trust, and earn permission to quote. 
 
Whether you’re new to outbound calling or tired of being ghosted by cold leads, this course 
is packed with real-world strategies to keep you on the line and in the running. 
 
Why This Course Is Essential: 

• Master the moment when prospects are most likely to hang up 
• Learn what to say—and how to say it—to create instant engagement 
• Apply neuroscience and influence psychology to cold calls 
• Disrupt the prospect’s expectations and earn permission to continue 
• Practice through live role play for real-time feedback and confidence building 

 
Participants Will Leave With: 

• A proven talk path to keep leads on the line 
• Tools to sound more like a trusted friend than a telemarketer 
• Strategies for handling objections without sounding defensive 
• A deeper understanding of what makes people stay on calls 
• Muscle memory from practicing high-stakes openings live 

 
If your team can master the first 30 seconds, they’ll unlock more conversations, more quotes 
- and ultimately, more closed business. 
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